
Let’s chat web copy
Objective of the web page

What keywords to use?

Who are you writing for?

What would they need to 
know?

What would you need to 
persuade action

Call to action
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Page blueprint

Heading

Sub headings

Bullet points

Bolded keywords

Italics

Call to action
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Creative copy



Creative copy





Workout your website structure 
Don’t put too much on a single 

page.
takes too long to load 

people won't find what they want 
easily

not all the information may be 
relevant

It will take a lot of work to filter it out.

Provide ways for people to find what 
they want. 

Split your copy up
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Work out each web page objective
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Summary of web copy

Say less

Structure each page 
according to objective

Provide relevant 
information

Persuade with call to 
action
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Internet Advertising
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Gumtree
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Craigslist
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Blogging
Promote 
– your business

– your products

– Yourself

Get links to your 
website
– Build search engine 

rankings
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Valuable links to your website
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Internet Advertising

Video advertising

On

YouTube

Shark Video1
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Internet Advertising 
Social Networking: Advertising

A Company’s
MySpace Page

(With paid ads?)
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SEM & Social Networking

Paid search

SEO

Social networking

Optimised copy
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SEO content

Gumtree

Webinfo directory

Ananzi directory

SEO content

S.A. Websites

Craigslist

Aardvark directory



Summary of Online Advertising
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Online
Advertising

Works
Call 011-468-3138

for Details!



WSI Power Search
The fastest & easiest way to 
find the content you want online
Planning your next family vacation

Researching a health condition

Locating tips, tutorials, and 
resources about your favorite hobby

Buying or selling a home

Helping your kids with their 
homework

Enjoying audio, video, news, and 
discussions about your favorite 
bands, movies, celebrities
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Our Services

Search Optimisation

Websites

Copywriting

Hosting

Internet Marketing 
Plans

Website blue prints

Email Newsletter 
campaigns

Content maintenance 
package



My Internet Marketing Credentials

Certified Internet Marketing 
Consultant

Advanced Certification in 
Search Engine Marketing

International Website 
Award

Search Engine Excellence 
Award
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Why WSI?

• WSI currently has over 1500 offices in 87 countries
• We have helped thousands of companies
• Our systems are proven to get results
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The End

Please fill in your survey form
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Contact Info

Francois Muscat
– Internet Marketing 

Consultant

– francois@wsiuniquewebdesign.co.za

Adrienne Brookbanks
– Creative Copywriter

– adrienne@wsiuniquewebdesign.co.za

Marelise Da Silva.
– Project Manager
– marelise@wsiuniquewebdesign.co.za

Please fill in your survey form

mailto:francois@wsiuniquewebdesign.co.za
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