
Let’s chat about Search Engine Optimisation

The practice of 
designing web pages 
so that they rank as 
high as possible in 
search results from 
search engines. ...
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Also known as Organic Search
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Organic Results

Paid Results

Image Results
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Who is important?
Google’s share is 57%



Google doesn't have relationships with any 
SEOs

They don’t offer recommendations

Offers tips that will improve your site

Tell you what will cause your website to be 
dropped

Be wary of SEO firms and web consultants 
that send you an email out of the blue. 

No one can guarantee a #1 ranking on 
Google. 

Be careful if a company is secretive or won't 
clearly explain what they intend to do. 

You should never have to link to an SEO. 

Does Google recommend working with companies 
that offer to make my site Google-friendly? 
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How Search Engines Work
Spider Bots search the 
Internet to find web 
pages

They read each page 
they find

They determine what 
the page is about

They index each page
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Understanding the audience (Personas1)
● What are they looking for?

● What are they reading, searching, viewing, playing 
online?

● What is their process?
Research

Shop

Buy

● What turns them on?

What you need to know?

1 See Waiting for Your Cat to Bark, Bryan & Jeffrey Eisenberg, pg. 105
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Persuade your visitors
Conversion: Funneling Visitors to Action

Be found

Confirm & Inform

Convert

Can people locate you by your name, 
Descriptions, goods or services, location?

Let them know they are in the “right” place”?

Educate them before you sell them 

What are your goals? 
what can or should you track online
Purchases? Subscriptions? Contacts?
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Target the right keywords
Keyword research 

& competitive analysis
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Track & Measure
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What makes one site rank higher than another?
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Optimised unique content
Title

URL

Headings

Links (with keywords)

Meta Tags

Unique Content is KING! Incoming Links
Submissions



March 6th 2008 francois@wsiuniquewebdesign.co.za 67

The Organic SEO Process
What is a meta-tag?



Check that you web copy is unique
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Good internal linking
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Each page supports their parent page’s main keyword 
phrase
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www.drcerny.co.za
Good External links

http://www.drcerny.co.za/


Submission/Getting Indexed
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How do you get found by Google?

First Stop: http://www.dmoz.org/
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How do you know if you have been indexed?
Search your domain name.
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How do you know if any sites link to yours?

Put link: in front of the search.



Summary of SEO
Google gives guidelines

Only work with ethical 
SEOs

Do your keyword research

Understand your target 
audience & their needs

Build links continuously

Track & measure
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